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A People Power Revolution

Matthew Pike

Chair 

The Commission for Personalisation

Membership 

• Chief Executives of Third Sector 

Organisations

• Think tanks – Demos and Policy 

Exchange

• Observers from DOH and Cabinet Office

• Other former funders and regulators

• Local Lambeth commission  
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Vision:  A people-power 

revolution

1)Devolve control as close as possible to citizens 

(different mechanisms for achieving this)

2) Build self-help and mutual aid

3) Recognise, mobilise and build assets of all 

kinds

4) Inspire culture change across the sectors –

freeing up innovation and empowering front-line 

professionals

5) Key role for LAs in leading and managing new 

social markets and promoting mutuality 

Core challenges 

1) Funding Cuts

2) Lack of secure and equitable entitlement  

3) Difficulty of pooling resources and 

aligning them to people

4) Poor capacity and lack of infrastructure

5) Lack of wider awareness and debate 
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Building Blocks

1) Bottom-up regulation and quality 

assurance

2) Funding for information, advice and 

advocacy

3) A new mutuality amongst both providers 

and customers

4) Protecting funding for prevention and 

social capital

5) Large scale social investment   

Impact and Quality 
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New markets in trusted services 

• Providers need to: 

• Create listings for services and activities

• Promote through relevant media: web, email, 
social networks, mobiles, digital TV, kiosks 
and printed lists

• Evidence impact / value

• Generate feedback / market intelligence

• Take bookings and / or payment

• In order to: encourage loyal purchasers of 
trusted services  
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New markets in trusted services

• Customers require:

• Free and easy access to what is available

• Access in different media

• Feedback and evidence of impact to 
inform choice

• Ability to personalise search

• Ability to book and / or pay for services 

• In order to: access good, trusted services

New markets in trusted services

• Local Authorities need to:

• Ensure public access to information about 
available services and activities

• Assess the quality and effectiveness of service 
providers

• Spot gaps or under-served niches in the market

• Assess the impact of different services upon 
citizens and communities

• In order to: act as leader and manager of local 
social markets  
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Plings.net


